Brands for
Social
Justice
It’s Not All About Profit for
Muslim Businesses
Read on...

Brands Taking
Action Against
Social Injustice
In the summer of 2020, we witnessed many
brands doing something they had never
done before. They spoke up against racism.
In the United States, when the spotlight
turned on racial justice, brands
communicated extensively about their
commitment to social justice.

60% of the US population,
and 78% of those aged 18 to
34, expect brands to take a
stand on racial justice.
Forbes

The Islamic
Perspective of
Business and
Social Justice
It’s about time businesses move towards
social justice. Six centuries ago, Islam stated
that business owners should be part of the
social fabric and make sure that they have a
positive influence on society.
A business in Islam is the direct antithesis
of most businesses today that only care
about profit at all costs. It’s about profit but
also about taking care of the community
and that includes speaking out on social
injustice.

The Islamic
Perspective of
Business and
Social Justice
Where governments as authorities can
“change evil with their hands” (social
injustice) by instituting laws and legislation,
brands can fight it with their ‘tongue’,
meaning to say, they can use their resources
and influence to speak out.

Whosoever of you sees an
evil, let him change it with
his hand; and if he is not able
to do so, then [let him change
it] with his tongue; and if he
is not able to do so, then with
his heart — and that is the
weakest of faith.
[Muslim] Hadith 34, 40
Hadith an-Nawawi

Trusteeship in
Business
Islam has many important economic
principles. Muslims regard resources as
gifts from The Creator given to human
beings as a trust, with us being the trustees.
This belief has practical implications for
ownership, either of wealth or the means of
production.
Islam teaches us that entrepreneurs,
businesses, brands, etc. must enact a
principle of economic trusteeship that is
rooted in collectivism. This is the complete
opposite of the principle of self-interest,
which is central to the free-market economy
of today.

Disclaimer: Understand that Islam
is not teaching socialism. Islam
recognizes private ownership. It
also recognizes that Allah has
given some individuals more
sustenance than others. However,
this recognition is not absolute
and unconditional. Private
ownership in Islam is subject to
the interest of the community.

Excessive and
Disproportionate
Accumulation of
Wealth
Islamic business principles combat the
excessive and disproportionate
accumulation of wealth and its
concentration in the hands of the few.
Islam teaches us that as social beings in this
temporal life we must satisfy our basic
needs. However, this satisfaction demands
moderation and avoidance of excess.
Respect for and tolerance of others are
essential requisites for virtuous living.

Muslim Ad
Network
Islamic entrepreneurship is a communitycentric model of business. It is the cure to
the problem of intolerable economics and a
natural strategy against all forms of
capitalist exploitation to control world
resources.
Muslim Ad Network aims to be on the right
side of history by supporting communities
through our Giving Back project. As an
Islamic-based Muslim advertising company,
we strictly adhere to the Islamic Principles
for Advertising.
If you want to know more about what we do
please feel free to contact Muslim Ad
Network.
If you want us to help you reach millions of
Muslim consumers online, we are at your
service.
sales@muslimadnetwork.com
866-887-0844

